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Welcome to the Circular Brand Guidelines.
This document contains all you need to know
about how our brand should be used in print
and digital materials ensuring it remains con-
sistent throughout. Using our brand correctly
is extremely important to us, so we ask that

the guide is always referred and adhered to.
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The single most identifiable ele-
ment of our identity is our logo.
Consistent use of our logo is key to
retaining brand strength through
immediate recognition of who we

are and what we stand for as a
brand.
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The updated look of our logo makes it both simple, modern and the clean. alio jleuill LS_JJQJQ 6;4\‘\9 lljw_uu) dleo~y Ujleu) dangll jalAdll

The logo is available for use in Black and Dark Green and Yellow in all in- ol gl o]l eres g6 ol gl pASII gl agu il nd olaniiyall
stances where the logo is used on its own. 0290 Jleuidl plariivl lyo.
For example: stationery, signage, uniforms, merchandise and third party 2ladly ywdl gjlg wliodlly dpwlapsll JUsll Juw ulc
use. The first preference is to use the light Red logo, however sometimes aquwll jledddl planinl 9o Joll Juaeill .AJU o plariivlg
to ensure legibility the black or white options will work better. Ol Joeiw « pgagdl glad glndll jaey o y&lg - ailall

Jrasl Jauiy gAap il ol aguil.
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graphic elements. By leaving space around the logo, we make sure it stands out Q S

on all of our communications. The minimum clear space is 50% of the height of 4_’;9_9_]_”_” og_m_QJl 4_]_9_03

the entire logo. Our logo must be sized large enough to be easily read on every Qahwa Association of Saudi Arabia

Clear space is the area surrounding our logo that must be kept free of any text or

application. While minimum sizes are specified, it is preferred that the logo ap- X

pears larger than the minimum size when possible. Any size beyond the minimum
size can be applied, but the proportional distance between the logo and text re-

mains the same.
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Our brand is underpinned with a colour palette designed to be fresh,
modern and distinctive. Different combinations of colour can dra-
matically change the tone and appearance of a document so it is im-
portant to consider how they work together. To help achieve greater
brand recognition it is important that our colour palette is applied

consistently.
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R=227 G=213 B=179
HEX e3 d5 b3

RGB 227 213179
CMYK1113310
LAB86 118
GrayScale 16
Pantone 4239 C
Pantone 2323 U

R=199 G=124B=114
HEX c7 7¢c 72

RGB 199124 114
CMYK 205951 2
LAB 6029 18
GrayScale 43
Pantone 2341 C
Pantone 2445 U

R=163 G=170 B=140
HEX a3 aa 8c¢

RGB 163 170 140
CMYK 39 2549 1
LAB 68 -7 14
GrayScale 35
Pantone 2404 C
Pantone 7494 U
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The primary colour palette is constant
throughout all communications. A
colour hierarchy has been implement-
ed, ranging from Dark green being the
most important to light red being the
least used. Where possible Pantone co-

lours should be used .

R=60 G=45 B=58
HEX 3c 2d 3a

RGB 60 45 58
CMYK 67 7553 53
LAB219-6

GrayScale 80
Pantone Black 5 C
Pantone Black 5 U




Our brand is underpinned with a colour palette designed to be
fresh, modern and distinctive. Different combinations of colour
can dramatically change the tone and appearance of a document
so it is important to consider how they work together. To help
achieve greater brand recognition it is important that our colour

palette is applied consistently.

R=60 G=45 B=58
HEX 3c 2d 3a

RGB 60 45 58
CMYK 67 75 53 53
LAB 219 -6
GrayScale 80
Pantone Black 5 C
Pantone Black 5 U
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R=199 G=124B=114 R=163 G=170B=140

HEX ¢7 7¢ 72 HEX a3 aa 8c
RGB 199 124 114 RGB 163 170 140
CMYK 2059512 CMYK 392549 1
LAB 6029 18 LAB 68 -7 14
GrayScale 43 GrayScale 35
Pantone 2341 C Pantone 2404 C
Pantone 2445 U Pantone 7494 U
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it should be used in all instances where ty-
pography is required. It is a simple, clean
and legible typeface that compliments our
logo. Typography shouldn’t be overlooked
as a key element within our toolkit. It is im-
portant to adhere to the leading, tracking
and text arrangement specified in this doc-

ument to achieve brand consistency

throughout.
dJagll 6g_all duon ay)laill doalell Jua

Qahwa Association of Saudi Arabia Jodl jlanyi



this is our corporate typeface, it should be used in all instances where ty- delall llaii il oWl gran 10 aolaniwl g« dygall bhghhs Aaye Lo

pography is required . can be used on digital applications such as websites Jugal Yl aypllg dyig sl Jl edlgall Jio dpad Jl Olépnill ule lawslariwl Sy
and email. It is important to adhere to the leading, tracking and text ar- g 8acluol) Ailiall 1A (16 aanall aillg guiillg AP )il pl Ul call (o
rangement specified in this document to help achieve brand consistency cogll Jloha 44jrill do ]l guwliy §rd~i.
throughout.
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Calibri FF Shamel Rounded

Reqular Reqular
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